PUBLIC RELATIONS/MARKETING 
1. Serve as a source of information about the WSRT, and as the

official channel of communication between the Society, its

members and the public.
2. Contact the ASRT and coordinate ASRT and affiliate society

activities that affect relations of the Society with the general

public or with special groups.
3. Coordinate and actively promote the “National Radiologic

Technology Week” throughout the state.
4. Promote the WSRT in a continual process of education, interpretation, 
and communication with the general public and contacts;

promote PR in contact with business and economic affairs of the

community such as: chairman of the Chamber of Commerce,

business men’s clubs, women’s clubs, professional associations,

PTA, church groups, and service clubs, etc.
5. Cooperate with all media (press, radio and television) to bring to

the public attention all facets of the WSRT that can serve to

keep the public aware of the WSRTs’ policies and activities.

(Suggest involvement in Channel 12 Health Fair (Milwaukee area)

or some similar activity in other locations).
6. Supply material, which may include brochures, literature,

editorials, credentials, and photographs, representing a channel

to the public in relation to promoting the duties, functions and

responsibilities of the Radiologic Technologist.
7. Plan and administer Marketing Programs designed to effectively fulfill the Mission and Goals of the WSRT and the profession.
(Suggestion—display of the year’s activities at each Annual Conference).
8. Develop and distribute Public Service Announcements on

appropriate topics to radio and television stations throughout the

state.
9. Attend all WSRT Board meetings, prepare and submit reports, in

triplicate.
10.Keep accurate records of all expenditures and submit to the

Treasurer a voucher within 30 days.
11.Transfer all files to the succeeding chairperson within 15 days

following the Annual Conference or the orientation following the

close of the Annual Conference.
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12.When writing articles (Answer the questions: who, what, why ,when, where and How):
• Be brief

• Be accurate

• Do not write headlines

• Use quotes when possible

• Include release dates

• Feature story (of human interest)

• Include pictures whenever possible.
14. Complete any tasks assigned by the President to include Public Relations related duties.
15. Address or appropriately refer any Radiation Safety issues

brought forward by the public.
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